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OPEN A BAG AND THE GAME 

IS IN YOUR HANDS



The Project

In 2020, the online gaming industry experienced a huge spike in participation as live sporting events 
were canceled and more people stayed home due to the pandemic. Hampton Farms leveraged this 
trend with a campaign on Twitch to reach and engage the growing gamer audience and drive sales.
 
As the official peanut of Major League Baseball, the campaign partnered with two prominent 
gamer influencers who played Mario Baseball during a three-hour live stream event on Twitch. 
The influencers encouraged their audience to enter Hampton Farm’s “Every Day is Opening Day” 
giveaway, and promoted the brand’s products on their social channels.
 
Promoting Hampton Farms to the Twitch influencers’ followers and running “Every Day is Opening 
Day” digital display ads on several social media platforms increased Hampton Farms’ brand 
awareness among targeted geolocation, gender and age demographics. Nearly 17,500 unique users 
completed at least one entry method for the giveaway, and Hampton Farms added 1,600+ new 
people to its email subscriber list. During the campaign, Hampton Farms also picked up 1,523 new 
Twitter followers, increased mentions by 6,500% and garnered 22K+ engagements on the platform. 
Additionally, on Instagram, the brand’s followers increased by 17% and more than 10,000 accounts 
were reached.
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I N F L U E N C E R  C O N T E N T



+505 on Instagram
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