


The Project
When Ori’Zaba’s approached us for a 
new messaging strategy and campaign 
materials, one thing was instantly 
apparent about their food: their quality 
speaks for itself.

We saw #NationalBurritoDay as more 
than just a discount opportunity. That’s 
because at Ori’Zaba’s, you won’t just be 
getting a burrito – you’ll be getting a meal 
that redefines what a burrito can be. We 
don’t wanna get ahead of ourselves, but 
it might not be far-fetched to call it a 
burrito baptism.
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